
                             

 

Press release 

 

 

FNAC DARTY AND NEXITY FORM A PARTNERSHIP 

TO SIMPLIFY THE MOVING PROCESS FOR FRENCH CUSTOMERS 

 

Paris, June 30, 2021 - Fnac Darty and Nexity have announced a commercial partnership to better meet 

their customers' needs by combining their respective expertise and shared values of proximity, 

service quality and accessibility. By combining their respective expertise, these two major players 

are now offering joint services to support the real estate life of the French. 

Fnac Darty's ambition is to be the consumer's ally, on a day-to-day basis and over the long term, to support 

them in sustainable consumption and in their daily household practices. Being an ally of the consumer 

means helping them to make the right choices. It also means becoming a partner in their lives, advising 

them at every stage of their household projects. This partnership is in line with this ambition, enabling 

Fnac Darty to provide French people with even better support at key moments in their real estate life. 

In its platform model, Nexity places each of its customers at the heart of a close relationship and supports 

them on a daily basis as their needs and uses change. This partnership with Fnac Darty allows Nexity to 

organize the fluidity and continuity of the real estate stages and to expand the range of services offered to 

buyers and tenants in new and existing properties, while continuing to commit to customer satisfaction 

and to living together. 

In concrete terms, Fnac Darty and Nexity will work together in two main areas:  

1. Darty offers and services for new Nexity buyers or tenants to make moving in easier: gift cards for 

equipment purchases. When they make their purchases, Nexity customers benefit from Darty's support, 

from the installation* and commissioning* of their equipment, to the expertise of the sales staff for a 

seamless, tailor-made experience.  

2. Unique advantages reserved for Nexity customers to furnish their kitchens: buyers of a new Nexity 

property can either choose the model selected by Nexity for its excellent value for money and its many 

finishes, with all the associated Darty service; or benefit from Darty's choice, know-how and service on 

numerous kitchen models, assisted by the expert advice of an in-store kitchen designer. All of the models 

presented in Darty showrooms are also available at a preferential rate to buyers of old properties in the 

Nexity network. 

To make this partnership a success, the two groups can rely on strong local roots and shared values at 

the heart of their DNA, embodied by the sales staff in the 442 Darty stores and the advisors in the 400 

Nexity locations. 

* According to conditions in store 

 

 

  



                             

 

NEXITY, LA VIE ENSEMBLE  

With more than 11,000 employees and sales of 4.9 billion euros in 2020, Nexity, the leading integrated French real estate group, is present 

throughout France and is involved in all areas of development and services. Our service platform enables us to meet all the needs of our customers, 

individuals, companies, institutions and local authorities. Our raison d'être, "living together", reflects our commitment to creating sustainable 

spaces, neighborhoods and cities for them, enabling them to forge and rebuild ties. 

For the second year in a row, Nexity has been ranked as the number one project manager by the Low Carbon Building Association (BBCA), a member 

of the Bloomberg Gender-Equality Index (GEI), and Best Workplaces 2021. 

Nexity is listed on the SRD, Compartment A of Euronext and the SBF 120. 

 

Contact 

Julie MARY – Head of press relations / +33 (0)1 85 55 32 35 – jmary@nexity.fr 

 

About Fnac Darty Group 

Fnac Darty is a European leader in the distribution of cultural goods, leisure, technical products and household appliances. The group, which has 

25,000 employees, will have a multi-format network of 908 stores by the end of 2020, including 741 in France, and is positioned as the leading 

omnichannel player with an average of more than 40 million unique visitors per month to the Group's websites (fnac.com and darty.com). As the 

results for 2020 have shown, Fnac Darty's omnichannel model is powerful, its brands iconic and its digital capabilities robust. As a result, 5 million 

new web customers were won during the year 2020.  Fnac Darty achieved pro forma revenue of €7,491 million in 2020. 

 

Contact 

Alexandra Rédin // tél. : 06 66 26 05 18 //@: alexandra.redin@fnacdarty.com 

Audrey Bouchard // tél. : 06 17 25 03 77 //@: audrey.bouchard@fnacdarty.com  
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